
BSFG AGM 2026 WEBSITE SOCIAL MEDIA REPORT  

The Website Social Media team continues to update the website to reflect the activities of 

BSFG, providing information about BSFG meetings, the activities of BSFG Action Groups and 

other interest areas of BSFG not covered by Action Groups.   

The website’s Home page aims to provide an informative ‘one stop’ overview of BSFG activities. 

The News page is regularly updated and is the source of links to other pages and social media 

posts.  The website has pages for each of the action groups including the Food Coop and will be 

edited shortly to reflect the new action groups. 

The website also has information about becoming a member of both BSFG and the Food Coop. 

The optional online membership application/renewal page has benefited from 

member/supporter input in the past year. We do not use a facility for online membership 

payments such as Paypal, however note the current use by the Food Coop of Square and the 

use of Raisely/Stripe by REB in the past. 

The Food Coop page on the website is popular and a useful port of call for potential members.  

Being on the Food Coop mailing list provides us with content ideas but also ensures that the 

information on the website is correct. Thank you, Rhona!  The Canva slide designed by Louise 

Marston for monthly Food Coop opening times has been in use for several years – we recently 

had discussions with Lou about developing an alternative design (although we have become 

quite attached to this one!)  

Regular posts on Facebook aim to complement the website and draw attention to upcoming 

meetings and events.  We are in awe of WasteWise members’ skills and success in 

disseminating information through Facebook.  While we currently have 617 followers, we need 

to find ways to increase the number of likes and shares we get on our posts.  Things looked 

promising when Fuschia Branwhite, joined us for a few months last year, beginning a process of 

incorporating a more playful approach to our FB posts. It was good to hear from Fuschia this 

week that she is keen to become involved again.   

A BSFG Instagram account was set up by Heath Whiley several years ago to attract a younger 

target group.  It currently has very few followers and posts receive very few likes.  Our X-

(Twitter) account has also fallen away as other priorities have taken up our time.   It may be 

best to close these accounts until we have the volunteer passion & capacity to maintain them.    

It was interesting to see ‘Website/Social Media’ listed with possible BSFG Action Groups 

recently.  We currently operate alongside other marketing/publicity roles related to engaging 

the community.  There would be benefits in operating as part of an Action Group under a 

theme such as ‘Engaging the Community’.  However, this would need commitment by others.  

The status quo – acting as a team operating alongside other marketing/publicity related roles 

concerned with engaging the community - appears to be a better fit for us at this stage.   



We recently worked with Kaye and Karen from the WasteWise action group to create a QR-

code linked page for their recycling deposit points and op shop lists - check out ‘Keep it Out of 

Landfill’.  At this time of year, you might also like to check out our Swanpool Environmental Film 

Festival link, it’s a wonderful showcase of SEFF across the years.   

Finally, succession planning is always on our minds! We welcome people interested in working 

on the BSFG website and social media accounts to contact us, 

https://www.bsfg.org.au/contact.html. 

  

Beverley Lee and Peter Maddock 
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